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Q.1(a) What do you mean by service marketing?
JqT fAYvE MU R FHST 2

(b) Explain the features of service marketing
Jar fquoE & faRany &1 ford |

(c) Explain the role of service marketing in modern economy.
Mmafe srefeaRe # war fauvs & F1 e 87

Q.2(a) Write about the classification of service.
HAT BT TR BN |
(b) Explain the services marketing mix.
Jar fayur fAsror @& IR P |
(c) What is service consumption? Write its nature.
HIT ISUART T 8?2 9@ Ui bl ford |
Q.3(a) Write notes on the Hospitality and Health service.
e @ #IfTe Hospitality and Health service.
(b) What do you under stand by service market segmentation?

X7 9T AU | 31T R IHe 87

(c) What do you under stand by service Quality.
HIT T A MY RIT FASIA B |
Q.4(a) What is customer loyality write it elements?
e ST ®I1 8° g dd b ford |
(b) Explain how customer portfolio affect sevice market segmentation?
&Y UTEd UIChiferdl JaT TR favrera &1 ywifad dxar 27
(c) Distinguish between marketing of services and marketing of products.
fqqo # @7 3R &7
Q.5(a) What is new service development ? Write it elements.
T a1 [ABRT RAT? $9h dcd BRI ?
(b) Explain how service price are determined?

HAT BT Jed oy iR a=nr?
(c) How would you promote searvice branding product?
HAT FIfST IUTE DI AT D FIelT d¥al?
Q.6(a) Explain the role of marketing in service industry?
[T T H fquve @ @ AT 77

(b) What is product support services.



fauor R fAsror g 87

(c) What are the objective of service promotion?
AT FaET & R eI 27

Q.7(a) What is Telecommunication services.

R AR AdT FT 57

(b) What are the role of intermediaries in service marketing?
Jar fago # fadiferal @ Far Jffier 87

(c) Write notes on Consumer Behaviors for services.
STHITT aER & oy |ar R Ale ford |




